IMPLEMENTING MOBILE-FIRST DESIGN
ORDE

Business Challenges
. High traffic but low conversions

. Difficulty communicating product purpose to visitors

(un)Common Approach to CRO

1. Homepage elements negatively impacted page speed and path

towards conversions

1. (1) Minimal information above the fold, hard to read CTA’s (2) missing
product intro (3) No testimonials or social proof (4) Large images requiring
heavier scrolling

2. Redesigning for the mobile user removed barriers towards

smoother web experience

1. (1) Expanded navigation (2) Higher contrast CTA (3) Smaller images,
rotating hero (4)Testimonials higher up on page

(un)Common Results

32% 21%
Time spent on Pages per
website session

166%
Goal
tracking
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Original Homepage
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Wine Chilling

What is the meaning of "Vo"?

Vo4 10 SAVOR e wine. SAVOR the moment and SAVOR Ihe experiance

VO 110 sow down, 10 e n e moment. 10 relix
Vo 2 1 connoct reconnect. and make mesnnghd memares.
Vo is & deoper arjoyment of food, wine and iving
V0 5 10 Gink ) e mOment with & glass of wne - pretovaddy chlled

Wine’s Perfect Partner

hill. Every sip, Every glass, Every bottle.

PRINCIPLES RESULTED IN 70% INCREASE IN
RS PLACED

New Homepage

VOCHILL
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Savor in Style

0 As seen in:
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uncommonlogic.com
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