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D R O V E  1 5 2 %  I N C R E A S E  I N  F A C E B O O K R E S U L T S  W H I L E  I M P R O V I N G  E F F I C I E N C Y

• Increasing results while keeping CPA low

• Driving more user acquisition

• Producing more qualified leads

• Expanding account to drive more high-funnel, 

informational content at lower CPCs

• Iterative audience testing of target interest groups

• Evaluating Facebook performance against CRM data and 

adjusting as needed

Nonprofit Business Challenges

(un)Common Approach to PPC

(un)Common Results
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MoM Facebook Results vs. CPA
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