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I N C R E A S E D  C O N V E R S I O N  V O L U M E  3 2 0 %  W H I L E  I M P R O V I N G  C P L  T H R O U G H  T E S T I N G

• Increasing conversions while decreasing cost-per-lead

• Spending more efficiently

• Appealing to students, teachers, and job seekers 

• Restructure account to best practices

• Continuous optimization driven by ongoing analyses & 

testing

• Automated bidding test to deliver higher results at a cost-

effective CPL 

Business Challenges

(un)Common Approach to PPC

(un)Common Results

52% 

increase in 

traffic volume 

to site

320%    

Increase in 

conversion 

volume

81%        

decline in cost-

per-lead

November December January

Conv. 3 22 56

CPL $1,119 $331 $35

 $-

 $200

 $400

 $600

 $800

 $1,000

 $1,200

0

10

20

30

40

50

60

MoM Conversions vs. CPL 

Conv. CPL


