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• Increasingly competitive landscape

• Changes in user behavior

• Fragmented degree offering 

• Account structure focused on matching users 

optimally

• Continuous landing page experience testing in 

desktop and mobile

• Began incorporating end-to-end lead data to 

improve overall efficiency of lead program

Business Challenges

(un)Common Approach to PPC

(un)Common Results
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Online Education Year-over-Year Leads and CPL
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