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I N C R E A S E D  S O C I A L  M E D I A  E N G A G E M E N T  N E A R L Y  3 X  T H R O U G H  S T R A T E G I C  P O S T I N G  

&  I T E R A T I V E  T E S T I N G

• Difficult to define and differentiate their offering of 

value-based healthcare to their desired audience

• Low visibility and engagement from core audiences

• Needed a strategic approach to social media  

• Developed strategic content calendar, customized to 

Facebook, LinkedIn, and Twitter

• Iterative post testing to identify top performing 

messaging, themes, and post formats

• Continuous updates to content plan based on 

findings

Business Challenges

(un)Common Approach to Earned Social

(un)Common Results

175%               

increase in 

engagement

674%         

increase in 

impressions

24% 

increase in 

followers

Nov - Dec Jan - Feb

Impressions 8,005 61,957

Engaagement 417 1,147
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Period-Over-Period Performance 


