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C R O  E F F O R T S  L E D  T O  2 4 0 %  I N C R E A S E  I N  D E M O  F O R M  C O N V E R S I O N  R A T E

• CyCognito wanted to increase demo form 
submissions on their website

• Messaging and design strategies were not well 
defined 

Business Challenges

(un)Common Approach to CRO

(un)Common Results 

240%
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• Redesigned CyCognito’s primary product page to 
align with UX best practices

• A/B tests were conducted on the navigation, CTAs, 
and form page to increase conversion rate

• Surpassed goal of 700 demo requests
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	Slide 1: Cro efforts led to 240% increase in Demo Form Conversion Rate

