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• Wanted to increase Request Info form submissions 

on their website

Business Challenges

(un)Common Approach to CRO

(un)Common Results

141%
Increase in Form 

Submissions

(89 vs 215)

• Analyzed top pages across the website

• Low-funnel program pages were not optimized with 

call-to-action buttons

• Initiated an A/B test adding CTAs throughout the 

program pages

171%
Increase in 

CTA Button 

Clicks

195%
Increase in 

Conversion Rate 

Year-Over-Year
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