
uncommonlogic.com
1

Y E A R  O V E R  Y E A R  N O N - P A I D  C O N V E R S I O N S  I N C R E A S E D  B Y  2 3 %

• Grow the brand name

• Increase targeted traffic

• Produce qualified leads

• Implemented structured data for SEO visibility in SERPs

• Content reviews to generate organic targeted traffic 

• Recreated keyword bucket list to improve keyword 

tracking & rankings

• Silo implementation for a better site architecture & UX

Business Challenges

(un)Common Approach to SEO

(un)Common Results
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	Slide 1: Year over year Non-Paid conversions Increased by 23%


