YEAR OVER YEAR NON-PAID CONVERSIONS INCREASED BY 23%
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Business Challenges Do you know you
have the right to

choose your
' Electricity or Natural
| Gas provider?

. Grow the brand name
. Increase targeted traffic

. Produce qualified leads

Already a Spark Energy customer? Visit My

Account
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(un)Common Approach to SEO
. Implemented structured data for SEO visibility in SERPs

. Content reviews to generate organic targeted traffic
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