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D R O V E  S I G N I F I C A N T  R E V E N U E  G R O W T H  A T  A  P O S I T I V E  R E T U R N  W H I L E  G R O W I N G  
N E W  C U S T O M E R S  8 4 %

• Grow new customer acquisition in niche online retail 
space while maintaining positive return 

• Profitable growth and expansion
• Spending efficiently across multiple channels

• Dedicated strategies & campaigns for new vs. returning 
users – New customer revenue grew 124%

• Optimized toward top-revenue driving channels
• Programmatic & Social expansion/testing to drive retention 

and acquisition focused goals 
• Surpassed quarterly revenue goal by 20%

Business Challenges

(un)Common Approach to PPC

(un)Common Results

22%
increase in 

AOV

84%         
increase in 

revenue 

51% 
increase in 

orders

$347,743 

$639,952 

2,505 

3,771 
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