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D R O V E  S I G N I F I C A N T  R E V E N U E  G R O W T H  Y O Y  D U R I N G  P E A K H O L I D A Y  S E A S O N

• Newer player in luxury and sustainable marketplace

• Profitable growth and expansion

• Spending efficiently across multiple channels

• Mid funnel investment expansion

• Restructured campaigns for scaling

• Redistributed channel spend based on performance 
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