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I N C R E A S E D  A P P L I C A T I O N S  2 6 5 %  Y O Y  D U R I N G  C O V I D - 1 9  

F O R  O F F - C A M P U S  U N I V E R S I T Y  H O U S I N G  C O M P A N Y  

• Efficiently and effectively manage PPC for 20 properties

• Decrease in students on campus due to COVID-19

• Too many conversion actions at different stages in 

application journey 

• Restructured each account to improve insights into 

performance and management

• Iterative messaging testing to identify top value 

propositions for each property and increase CVR

• Optimized performance toward applications only

Business Challenges

(un)Common Approach to PPC

(un)Common Results
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